1. ZEBT AINO 90%-100 ZYMMOP®Q2zH TQN ETAIPEIQN ZTO EAAHNIKO PLEDGE

YEBT: Ano 90%-100% ouppop@won
TV €TAIPEIOV 0T0 EAANVIKO Pledge

Mapougciacn Tou I'p. Avtwviadn oth cuvedpiaon Thg EThoiag
Fevikng Zuvéleuong

Avoixt cuvedpiaon Tng EThoiag Mevikng ZuvéAeuong Twv PJEADY TOU MNPAYHATONOINCE
0 ZUvdeopog EMAnvikwv Biopnxaviwv Tpogipwv (XEBT), x6eq Aeutépa, 12 louviou,
oto Divani Caravel. 1o nAaicio autd, NapoucIGcTNKAY Ol NPOKANCEIG, Ol EUKAIPIEG
Kal Ol NPOONTIKEG ThG EAMANVIKAG Biopnxaviag Tpogipwy. O Mpnyépng Avtwviddng,
Avtinpdedpog ZEBT kail 2ZuvTovioThg Tng MpwTtoBouAiag EAAnvikoU Pledge
avagpopiKdA PE Th dlagnpicn o€ Naidid, avapéPBnke otnv NnpwroBoulia Kail Thv Evapgh
Tng, Tov Mdio Tou 2022, cto nAaicio Tou avTicToixou EU Pledge pe Tnv unocthpign
Tou Zuvdéopou Alapnuifopévwy EANGBoG (ZAE). H npwroPoulia npoBAénel Ty
anoguyn SIAPHKICNG TPOPIMWY KAl NMOTWY, Ta onoia Sev TRPOUV CUYKEKPIMEVEG
SIaTPOPIKEG MPodIaypaPEeS o€ NAIdIA KATW Twv 13 ETWV. ZUYKEKPIYEVA, CNUEIWCE

61 otnv ENAGSA n npwToBoulia «ueTpd» ndn 20 HéAn and Tov KAGSO TwV TROPIUwY
KAl MOTWV KAl ThG E0TIACNG, TA Onoid CUPMETEXOUY EBEAOVTIKA, NOPOUCIAlOVTAG
uYnAS NocooTd CUPNSPPWONG KAl AnogeUyovTag va SIapnUiCouy NpoiovTa eKTOG
npodiaypagwv T6oo oThv TRAESGpaoh, 6o Kal oo digital nepifdAov, YouTube,
Facebook kai influencers. Ta cToixeia eMipEncav oe BUo XpoVIKEG NepIOSoug,
Madio-louvio kal NoépBpio-AekéuBpio 2022, pe Tn cuppeToxn 54 brands, cg Seiypa
21,658 TnAEONTIKWV CTOT, EVVEA ETAIPIKWY ICTOCEAISWY, 31 NPOIovVTIKWY CENBWY CE
Facebook, Instagram ka1 YouTube kai 10 npogiA influencers. ‘Oco yia Tov Babud
CUMHOPPWONG TWV EAMNVIKWV ENIXEIPACEWY KUPAVONKE o€ UYnAd enineda 98%

yia Tnv TnAedpaon, 90% yia TIG ETAIPIKEG ICTOCENBEG, 92% yia Ta social media Kal
100% yia Toug influencers. 2Th cughtnon NAveA cuppeTeiXav Kal ol lwavvng MNwTng,
MNpdedpog ZEBT, Nikog Béttag, evikdg AleuBuvtihg IOBE, Mavayiwtng Mnopérog,
AleuBuvwv 2UuppBoulog Circana kal Karepiva AackaAdkn, Senior Advisor, Topéag
Anacxdhnong kal Ayopdq Epyaciag, ZEB.




